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| Raise the bar

1:5. Postera for Thelitre
Hanterre-Amandisrs,
Faris, France,

L. Abonnez-voua! (from
200304 season).
Deaigm: Pascal Béjean,
Frédéric Bartolottd,
Hicolas Ledous
Labomakic) with
Olivier Lahrun.
Photography:

Grore Images.
Typefaces: Typiaht
{Linsta), deaigned by

Nica Schwroizer, 1995-98,

fmnontolre (Pay/Ope),
designed by Stefan
Hattenbach, 1599,

Cultural design sometimes

patronises audiences in the
relentless pursuit of new
customers. Not so with these
uncompromising posters

for the Théatre Nanterre-
Amandiers in Paris.

By Adrian Shaughnessy

Visual communication for the cultural sector
15, in the opinion of many deaigners, the last
best hope for expressive and radieal graphic
desaign before it is finally submerged in a sea
of anodyne branding and corporate sterility.
And yet, as was pointed out in these pages

by Nick Bell (*The Steamroller of Branding’,
Eye 53), the cultural sector is not always the
‘promised land’. Bell wrote: "5inece the 1980s,
art galleries and museums have chogen to
employ the same methods of persuasion that
business uses, because they see themselvas
more as businesses. In the grip of a new spirik
of openness, they believe their customers need
tobe lured tolock at art with a mode of
addrese they understand from spending time
in the supermarket —an approach that can
gasily become patronising.”

Not so the Thédtre Nanterre-Amandiers.
Under its director, Jean-Louls Martinelli
(described by Pascal Bfjean - one af the
designers of the theatre’s promotional
material - as someone "imbued with the spirit
af 19587), this small venue, halfan hour from
the centre of Paris, offers a bold repertoire
of broadly leftist theatre that deals with
geopalitics, Africa and France’s colonial past.

In 2002, a competition was organised to
find a deaign team to give the theatrea
new spotlight’, The contest was won by the
Parisian design group Labomatie (Pascal
Béjean, Frédéric Bortolottl and Nicolas
Ledoux). Labomatic were prominent members
of the new wave of 19905 French designers.
Their work, well known and greatly admired
in France, showed the influence of the radical
developments that had taken place In America
during the 1980s and 90s. The spirit of
Cranbrook — and of Rudy Vanderlans' Emigre
= was evident inthe proup’s early work for
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French cultural institutions and art galleries,
and in the posters and printed material they
did for Nanterre-Amandiers.

Labomatic disbanded in 2009, and B&jean
and Ledoux broke away to work as a duo under
their own names, They were subsequently
joined by Olivier Kirner, and together they
have carried on the task of designing the print
campaigns for Nanterre-Amandiers,

Pogters are central to the theatre’s efforts to
attract audiences. Produced for display on the
Paris M#tro, these posters make no attempt to
depict individual plays. Instead, they offer
the viewer a graphic mix of ambiguous
pletorial imagery, eccentrie typography and
madeap illustration. In the words of Bé&jean,
the posters seek to ‘encapsulate a mood".

This iz both a matter of artistic choice and the
result of promotional material being required
montha in advance of actors being cast for
rolas. Nor do the posters offer a consistent
homogenous graphic approach: there iano logo;
no house typeface; none of the patronising
repetitiveness and template-driven
uniformity beloved of branding evangelists.
Omly the'bold uze of yellow and blaclk ia
retained from one season to the next,

In En jaune et noir,* a handsome book
published to calebrate eight seasons of work,
the theatre's catalogues, leaflets, flyers and
posters are presented chronologicallyina
blunt, matter-of-fact style. In addition to the
visual materials, French-langmage texts are
interspersed throughout, as are meticulously
detailed credits, including lstings for every
typeface used.

Is there alesson for commissioners of
cultural design to be gleaned from the graphie
output of the Théitre Hanterre-Amandiers?
Definitely. In my experience, commissioners
of cultural design are mostly concérned with
the taslk of attracting people who do not
normally attend theatres, gallerles or
museums. This is commendable: why should
cultural institutions appeal only to initistes?
But the consequence of this open-arms policy
is, mostly, promotional material that fails to
rise above the level of Disneyfied infantiliam.

The designers of Nanterre-Amandiers’s
posters are gpen to the criticism that they fail
to provide suceinet graphic summaries of the
plays they are charged toattract audiences to
see, Yet it can also be argued that they offer
something better: firstly, thereis a fierce
visual bite to these posters that will ensure
that they ‘stand out’ among the hair care
products and mobile phone offers they ait next
to on the walls of the Paris Métro. Secondly,
with their use of unconventional design
tropes, they offer a non-patronising and
ultimately more truthful and genuinely
dramatic insightinto the unconventional
repertoire of Théftre Nanterre-Amandiers.@

* En jaune et nolr. B saisons. Thédtre Nanterre-
Amandiers, Published by Pyramyd, Paris,
2010. Editorial direction: Céline Remechido
and Michel Chanaud,

Texts by Etienne Hervy, Vanina Pinter, et al.
Book design: Pascal Béjean and Nicolas Ledoux.
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2. Une Virke (from
200405 saanon),
Deslign: Pancal Bijean,
Frédéric Bortolotd,
Hicolas Ladoux,
(Labomatic).
FPhotography:

Grore Images.
Typefcen: Typlahl
(Lineta), designed by
Mico Sehiweizer, 1995-05,
Oeean View, designoed by
Rick W, Muallsr, 1995,

3 (page 72). Judith oule
corps sépard (from
2006-07 season),

Denigmn: Pascal Béjean,
Frédéric Bortalottd,
Hicolas Ladoux
(Labomatic),

Desigms: Muzo,
Typefaces: Typlafl

(az above). Franklin
(Asmarican Type Founders),
degigned by Morris
Fuller Benton, 1903-12,
DTL Paradex (Dutch Type
Library), designed by
Qerard Unger, 1998-200L

4 (page 73). La Seconde
surprise d= amour
(From 2007-08 seaaon).
Design: Pascal Béjean,
Fridiric Bartolottl,
Micolas Ledoux
{Labomatic).
Fhotography: Fascal
Bélean, Florence Labert.
Typeface; Vendome (Olive]
designad by Francols
Gansau, 1952,

5 (page 74). Je tappells
de Parip (from 2009-10

peanom),

Degign: Pascal Béjean &
Nicolas Ladoux
Painting: portrait of
Louls-Frangols Bertin
by Jean-Auguste-
Daminique Tngres.
Typefaces: The Proteus
Project/ Baracen (Hosflss
Type Foundsy), deaigned
by Jenathan Hoeflar,
1991-03F,

& (page 75). Klaxon,
trompettes... ot phtarades
{from the 2010-11 sazson)l
Design: Pascal Bélean &
Hicolas Ledousx:
Fhotography:

Pascal Béjean.

Typeface: Maroaile,
desigmed ty Fascal Bijean,
2009,
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SCENOGRAPHIE GILLES TASCHET

COSTUMES PATRICK DUTERTRE

LUMIERE MARIE NICOLAS

SON PHILIPPE CACHIA
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CREATION & LA SECONDE —

DU 9 JANVIER
AU 11 FEVRIER
2007

TEXTE
HOWARD BAR

TEXTE FRANGAIS
JEAN-MICHEL DEPRATS
MISE EN SCENE

JEAN-PAUL WENZEL
COLLABORATION ARTISTIQUE
ET DRAMATURGIE

ARLETTE NAMIAND

DECOR

JEAN HAAS
LUMIERE

PASCALE SAUTELET
COSTUMES

CISSOU WINLING
SON

PHILIPPE TIVILLIER

AVEC

LOU WENZEL
MOHAMED ROUABHI
CAMILLE GRANDVILLE
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DESIGN LABOMATIC, PARIS. IMPRIME PAR STIPA.

- SURPRISE
DE L'AMOUT

o marRIVAUX

~ MISEENS(INE LUC BOND e

~ |bramATIRGE DIETER STURM =
(OLTABORATEUR ARTISTIQUE GEOFFREY LAYTO
DECOR ET LUMIERES KARL-ERNST HERR
~_IC0STUMES MOXDELE BICKEL L
ASSISTANTE A LA MISEEN S(ENE SOPHIIE LECARPENTIER

N PASCAL BONGARD, AUDREY BONNEI,
ROGER JENDLY, CLOTILDE HESME
- ROCH LEIBOVICI, MICHA LESCOT
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S0 PrOTOCRAPHIEET DESICN LABONATI, PARIS
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DU 9 JANVIEF
AU 14 'K
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TEXTE
ET MISE EN SCEN

VIOUSSA SANOU!

AVYEC &
IMOUSSA SANC

VAEAIVIA DU O

Jean-Auguste-Dominique Ingres, Portrait de Louis-Francois Bertin, fondateur du journal des Débats. © RMN / Gérard Blot
Design Pascal Béjean et Nicolas Ledoux
Impression Moutot
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DU 18 NOVEMBRE
AU 18 DECEMBRE
2010

TEXTE

DARIO FO
MISE EN 6CENE
MARC PRIN

MOUVEMENT

M
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GERALD CESBR
ANNE DUPUIS
CELINE DUPUIS
MILENA ESTURGIE

GILLES OSTROWSKY

TRADUCTION MARIE-FRANCE 6IDET
SCENOGRAPHIE ET COSTUMES MARC PRIN
DRAMATURGIE JULIEN DIEUDONNE

LUMIERE PIERRE MONTESSUIT

MASQUES, PERRUQUES ET MAQUILLAGES MARIE MEGSIEN
ACCESSOIRISTE PATRICK LAGANNE

S§ON ET MUSIQUE VALERIE BAJCSA, MARC DELHAYE

PHOTOGRAPHE ALEXANDRE 6ARGOS
ASSISTANTE A LA MISE EN §CENE ANA-LUCIA LUNA
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